
Online Community:
A Solution For The 
Short & Long Term



“The most important 
thing is to be authentic 

in what you do and 
how you do it, at all 

times.”



Staying connected with 
your customer base

Connecting customers 
with each other

Providing an additional 
support resource



“In a world of algorithms, hashtags 
and follows, know the importance 

of true human connections.”



“Building a community is a 
reflection of a company’s 
customer service mindset.”



Humans reps are busy

Customer churn

Customers don’t have a 
voice



55%
of consumers say easy access to 
support and information can make 
them fall in love with a brand.*



“The biggest communities young 
people now reside are online 
communities.”



“If your brand doesn’t have a community plan, 
you could be missing the opportunity to turn 

frustrated customers into loyal fans.”



Your
Community

Up And
Running

Developing a community is typically a long-term 
goal, so it’s important to work with a partner who 
understands your goals, your customer journey and 
your customer experience.

That’s why for over a decade, 4 Roads and our 
community partners have been committed to 
helping new communities thrive.

Stick your flag in the ground and say;

“A community is how we help our customers 
through this difficult period, and how we come out 
the other side in a stronger position.”

Learn more about how 4Roads can configure your 
community by requesting a community demo.

https://share.hsforms.com/14WCY2laLQfSmwaFxLrbHNg2e6b6

